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What will we cover?    

Part 1.

• What is Asset Mapping?
• How do we do it?
• Why should we do it?

Part 2.

• Mapping Activity



New to the Neighborhood?
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New 
Neighborhood
“Google it”:

• Grocery Store
• Library
• Restaurants
• Schools
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New
Neighborhood
“Google” struggles:

• Parks with Monkey bars
• “Best” Local BBQ
• Perfect sunset view
• Safe quiet route
• Programs for kids
• “Walking Library”
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New
Neighborhood
Odds are your 
neighbors know
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New
Neighborhood
Odds are your 
neighbors know

• Local resources & places
• Experiences
• Routes, modes, & conditions
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New
Neighborhood

Participatory Asset 
Mapping!
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Asset Mapping
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“Collective Information 
Gathering”

Map places and experiences:
• OF community
• BY community



Asset Mapping
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Formal & Informal 
Places



Asset Mapping

Formal places

Buildings or fixed locations:
• Church
• Business
• Hospital and clinic
• Library, school, park
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Asset Mapping
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Informal places

Experiences:
• Social gathering place 
• Book club
• Walking school bus
• Yoga in the park
• Farmer’s Market
• School pick-up



Asset Mapping
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Strengths & Needs

• Identify community needs

• Resources for solutions



Asset Mapping
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Strengths & Needs

• Inventory, map data

• Build on assets



What should we map in our 
neighborhood?
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Neighborhood 
Narratives 

17

• Crime
• Collisions, Speeding
• Sidewalk, Streetlights
• Loose animal sightings
• Code violations
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Neighborhood 
Narratives 
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• Neighbors aging in place
• Homes with Pets
• Summer recreation classes
• Walking school bus routes
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Neighborhood 
Narratives 
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• Neighbors aging in place
• Homes with Pets
• Summer recreation classes
• Walking school bus routes



Neighborhood 
Narratives 
• Empower residents 
• Build networks
• Organizations, 

Associations, Community 
Partners
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How do we create an
asset map?
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Process

• Define
• Identify
• Involve
• Methods & Tools
• Organize & Analyze
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1. Define Purpose 
& Boundaries

• Objectives
• Geographical Boundaries
• Stakeholder Groups
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2. Identify Assets

• Categorize 
• List community assets
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3. Involve 
Stakeholders
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• Relevant groups 
• Objectives in common



4. Choose 
Method & Tools
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• Digital tools
• In-person workshops



5. Organize & 
Analyze Data

Look for:
• Patterns
• Gaps
• Opportunities
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Methods of Community-
Engaged Mapping?
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Community-
Engaged Asset 
Mapping

Event-based
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Community-
Engaged Asset 
Mapping

Event-based
• Workshops 
• Open Forums
• Focus Groups
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Social Investigation

Community-
Engaged Asset 
Mapping
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Social Investigation
• Surveys
• Social Media Analysis
• Interviews
• Community Walk

Community-
Engaged Asset 
Mapping
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Social Investigation
• Surveys
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Engaged Asset 
Mapping
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Social Investigation
• Surveys
• Social Media Analysis
• Interviews
• Community Walks

Community-
Engaged Asset 
Mapping
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Tools for Community-
Engaged Mapping?
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Tools for Asset 
Mapping

Event-based
• Paper & Pen
• SWOT
• Bike & Walk Audits
• Housing Audits
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Tools for Asset 
Mapping

Digital-based
• Excel & Google Sheets
• Google Maps
• Online Map Galleries
• Social Media
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Tools for Asset 
Mapping
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Digital-based
• Excel & Google Sheets
• Google Maps
• Online Map Galleries
• Social Media



What does successful 
mapping look like?



What does successful 
mapping look like?

Crosbie Heights
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#2

Mr John Patrick
• 1 member
• Mr. Patrick is retired
• 1 Dog – Pete (Tan Lab)
• Neighborhood Watch Leader
• (918) 456-xxxx



67

#2

Jones Family
• 3 members
• 4 Surveillance cams
• Mr. Jones WFH
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#2

Jones Family
• 3 members
• 4 Surveillance cams
• Mr. Jones WFH
• (918) 456-xxxx

Mr John Patrick
• 1 member
• Mr. Patrick is retired
• 1 Dog – Pete (Tan Lab)
• Neighborhood Watch Leader
• (918) 456-xxxx

Martinez Family
• 4 members
• RING cam
• Alarm system
• (918) 456-xxxx

Mrs. Douglas’ AirBnB
• Booked 3 day per week
• RING cam
• Alarm System
• Automated Sensor 

Lights
• (918) 456-xxxx



What do we do with our 
findings?
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Findings

• Analyze and identify gaps 
& opportunities

• Strategize, prioritize, & 
select metrics

• Engage stakeholders
• Action planning
• Monitor progress
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How do we share results?
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Sharing Results

77

Diversify formats
• Detailed Reports
• Presentations with Visual Aids    
• Handouts
• Neighborhood Communication 
• Collect Feedback 
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Sharing Results

Diversify formats
• Detailed Reports
• Presentations with Visual Aids    
• Handouts
• Neighborhood Communication 
• Collect Feedback 
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Activity
Mapping your 
Neighborhood



1. Assemble groups with the people you worked before 

2. Discuss 2 potential objectives or goals for mapping 

exercises using  the strengths that were identified in the 

SWOT analysis

3. Think of types of assets you would map , and how (are 

they points, lines or areas on a map)?



1. Strengths

2. Goal of the Map

3. Assets to Map (area, point, line)



EXAMPLE #1

1. Strengths - Very walkable, great park with facilities for 
dogs, grocery store close by, recreational activities in the park 
during summer, a natural creek with forested area close by
2. Goal of the Map - Map those uses, spaces and events  and 
the most interesting routes to get to them by foot!
3. Assets to map - Routes (lines), grocery stores & businesses 
(points), and park and forested creek (areas)



EXAMPLE # 2

1. Strengths – Great sidewalks, two elementary schools in the 
neighborhood, many young families with kids
2. Goal of the Map - Map a walking school bus route! Build a 
schedule and assign weekly leaders! Partner with the school!
3. Assets to map - School entrances (point) & potential stops 
where kids and parents can gather and join the walking 
school bus (points) and connect the route (line). 



1. Strengths

2. Goal of the Map

3. Assets to Map (area, point, line)

Activity
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