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BRING THE CBD T0 THE DISTRICT & THE DISTRICT T0 THE CBD

| BOK = )
T | CENTER

\
— 1
1

~ i d Eemcmapes == R ET PROMENA Ill
S ¥ 4 Busiess ( }j— CE:LE)- - ..f"- 'E“F- .EF.““

I|

- i
“. i

_.f .---yll---------u- -------_-----&TH ETRE ET

# 1 ] \
¢ \ \
—— § L
— | | : I
i 9

:I I\

v | 1 S
5 ; L \ IiI = | g

s .,-.- 3 : | AT . I R ' \ 'ii. \

: - -":;:‘_..--""'_F’ ( =|5|. e = ---ﬁ-_pﬂ_r,’z---------innﬂ EHEL. =%} ] L ] [

: |

= -ﬂ --F‘é
3 | | 1 | ] | ] WA ETREET
'/ ! i S ) 1- _
— o I II'.
- & : : B
M- L / -, . o !
T d ,."f -, g 1
—— . . J/ . o [ e
e = 4 e
CHUSBIE HEIGHTS 2 1‘ TULSA ARTS .
NEIGHEORHOOD — 3 0 DISTRICT :
- ; - ] - T T I 11 - T!ll . - '. = 1Y \
< ! L L L -
LI 5 = = R |
:..__I ; fi‘ . : : .- ._,.;;.':::'-';*-:'PF __F}:__ | __"___1“ il __,,_jl.;"l_ T \Eﬁ&
> %&% | I '-‘EBNQTKE" . l' S /np SRR |
._,"'-n-...ﬁﬁf " H,'}.;:f‘-"’_;—"-j—'——.—_—*f Y (g —— -]-—7-“ z Lh S BLUE DOME M
S [ S L] —— 1 S G, DISTRICT
( e i 711 — — — - 1 111 —— [EEy se-pep—y STRE A i L P .._.
y f_ﬂp_?-;'f;""ﬁ -, r — e - 1 h.—__?,!J -r *ll-nﬂ-_u ﬂ —o— — g
s 7, ] = _._! __._1. _____ jl- _____ i\ __ﬂ___ A, _KMSTRERS
"::; o // I \ I I l!'l b - =
= gt T . b o s A ol 14 ; .-\'I'
f/,,ff == ;-9-.;-.[-;)..1..!.5%5*&.\:&%5@:?- % e/ )/ e B, K0
2~ f : F =) ' || 'I | 5 .
ST - §TH STREE {
/ _ - = . . “:2_1_7.‘_‘ | g ._| 0 "" _ )
i = . ‘“'%/ . | i = 1 | i l'll'; 'l"" 7 ! -
- ¥ | 4
( o & _ = | s b, S W TR v s e
- g'/“- ) = l'.[ : 11|'i. .
T ; 1]
rd = ’ | \ )
V4 i ; w A _lf". ——— e e SASTRERR_
d o —— ¥ r ’ I -!'ff / % .| u.lll'
/ e = q%‘?,” gl %1'1
/'f = - /| r; 51 Ell
=7 ng;?{', W 31'
b / | 21 )
e V7 Sl 2!
rd 7 ;f, \
7 f.f’
// f‘?
/ 7.
74
V4
f;!
7
4
o
- - ___._H R— ) L = _____-"_‘_ ______ VST STRERN,
s e — | ' Bok N | \ i \
ey e ' CENTER b I \ SeEer
o] ..-"”f I |.|____ 1 \, | i PN R STRERET
~ ’ i 7 WER W . Vo R
e il |'II iI !| _1 !'."’ \ | "h
f""fﬂ H‘-___J' T 99— | = LES=Sp - L B 1 I G
/; |'I| - ?Jll-_"'"'-'ﬂ__ == o I=|' b ——-u—r\_a—-___ -"l III||. ____¥-E‘;‘-"-"‘\LE‘.
4 ] H| wj (1l _ i \
& || cox &l ol . | \ \ \ \
«-.:--..___‘___ .! [, BUSINESS :I-L ;I = - 1 _ G ‘\__ 1‘,\ o Sy leachueer |
e | ] CENTER o § |’k | \ \ \ \
S | & | 1 \ \ \ \
\¢ _______ ol == . T T | M T yU_ " 1 \L\, ETW STREET
e H“"“‘m..b__ﬁ_h !! ! _ ]| | —t i I'ii .\\‘ -tt\ "';1
g S | | | \ \ \
5 el B .. L \ TIMSTRERY _
T | | \ \ \ \
_an -“"‘"-\-.___‘_L‘-“ '!I [ 'li ".1 .'-1‘ 1||.
e \
W | — . "'_ \ i sieEs

ARENA DISTRICT

MASTER PLAN

STREETS

Inviting Pedestrian Zones

GUNNTIVITY

L-‘g#

Quality Transit Stops
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Street Trees & Shade Structures

Bike Lanes

Inviting Underpass

Lighting For Pedestrians

_—

Transit & Downtown Circulator

Inviting Overpass

BUILD STREETS FOR PEQPLE & EMPHASIZE THE P/EII\]ESTRIAN EXPERIENGE

BOULDER AVENUE
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ALL STREETS ARE IMPORTANT

'MAIN STREET

DENVER AVENUE | BEFORE & AFTER

BEFORE

{ a -" 4 R ir‘/ .
' E-\..l.! : 1-7;-:‘“ _I '\__I
TULSA CITY { EXISTING SURFACE
COUNTY i — PARKING LOT
LIBRARY P

AFTER

TULSA CITY NEW INFILL
COUNTY b 'DEVELOPMENT
LIBRARY P !

BEFORE

IRS BUILDING

EXISTING SURFACE
PARKING LOT

NEW INFILL
DEVELOPMENT

IRS BUILDING

PRIMARY STREETS BOULEVARD STREETS

TELL US WHAT YOU THINK!

Would you currently consider walking between the
Arena District and Downtown/CBD?

Would these improvements make you feel more
comfortable walking in the Arena District?

A Yes! These improvements are needed

B Maybe, depending on how safe it feels
C Probably not (Please Explain)

What other improvements or connections would

enhance transit, bikability and walkability in
downtown?
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MARKET ANALYSIS FRAMEWORK & URBAN DESIGN CATALYTIC INVESTMENT AREA & OPTIONS
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THE TULSA MSA IS EXPECTED TO GROW BY 11% BETWEEN 2018 - 2030. DOWNTOWN IS POSITIONED TO Q4 & g
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DESPITE THE SLOW GROWTH OVER THE PAST DECADE, THERE IS A PIPELINE OF COMMERCIAL
DEVELOPMENTS IN DOWNTOWN TULSA, ALL LOCATED IN THE GREENWOOD OR BLUE DOME DISTRICTS PROMENADE II“_
GreenArch (2019)
60K SF

he Hartford Building (2018)
74K SF

. UﬁTIUN - MIXED-USE INFILL =

COX BUSINESS h f
Si =" C | CIVIC CENTER PLAZA
IS :
3 SOME OPTIONS:
Development of Block 44 (2019)

100K SF

| PAGE-BELCHER BUILDING

Santa Fe Square (2021)
100K SF

Buildings should contribute

i Appropriate scale +
to the public realm Active ground floors

F Consider neighborhood
. our sided architecture Activate existing facades stder '9 r
massing

identity
TEN HOTELS CONTAINING NEARLY 1,850 ROOMS ARE LOCATED IN DOWNTOWN

rue convenrion  NARRATIVE IDENTITY FRAMEWORK
TULSA, WITH 40% OF THESE ROOMS COMING ONLINE OVER THE PAST 10 YEARS.

CENTER EXPANSION
STUDY RECOMMENDED:

Consider the creationof |  _~F 7=/ 20 &~ & § &% & 4 | . ;-:_--_-;-_;';
The Mayo Hotel il a “campus” setting with =
(2009 - reno.) A | 1 \ \ development of retail, i
102 rooms 111 AN\ restaurants, green space, and N -
Hyatt Refzzcv Tulsa (1978) S N nightlife to the area surrounding ___j LEEEERVL BN or
=3 G ) \ the CBC. The campus setting S e
. o 1 . is attractive to planners and T -
" ' | 1 ] attendees and encourages
i ' \ travel by family members to the
Aloft Downtown DoubleTree by Hilton destination.
Holiday Inn City Center o 3
(1970) Consider as part of current
220 rooms S 4 master planning efforts, Pt
3 . < 3 constructing an additional hotel
e A w "y o oy, (with sufficient rooms under one coX
A7 Soarns o . roof) within walking distance BUSINESS
_ e Ty : to the CBC. This would address CENTER
Ambai;z%” Hotel Tulsa L ' ' the results of the lost business
( £ r;;fn":') Holiday Inn City Center Hampton Inn & Suites analysis which indicate that 19%
of planners who did not select the 6TH STREET
ource: STR H souticue [l gglrlv.ce [ gg'fncée ESXKCC;:?;/ CBC cited insufficient hotel rooms

as the primary reason.
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IMPLICATIONS FOR WHI-\T CI-\N TH|S NElGHBURHUUD BE?
GOODS AND FOOD AND BEVERAGE ESTABLISHMENTS IN DOWNTOWN : =

THE DISTRICT
TULSA, WITH FOOD AND BEVERAGE MOST NEEDED IN THE ARENA DISTRICT.

Would this mixed-use environment encourage you to
spend more time in this District? Why or why not?

A highly amenitized
environment will be needed

to capture and induce
Unmet Spendin Sales PSE Maximum SF Minimum Size Adjusted Maximum demand.
P g Supported Demanded SF Supported

Convenience Goods $33,470,000

Subsidy will be necessary
$350 96,000 3,000

RETAIL HOTEL COMMERCIAL

Do you think these improvements would make people
,, g consider living in this District?
96,000 to advance most, if not all, ' _ — P/ X i R RIRIERRY (T e | - L R ) e
rod in the near
Grocery $6,740,000 S500 13,000 30,000 0 ore uet types : etef:m L
Food & Beverage $10,230,000 $500 20,000 5,000 20,000 Concentrate investment to S - N W o TN | g . . .
achieve critical mass in g | I e T, BN QG ERAWEE 7 4O Do you see the value in concentrating in this core
Comparison Goods $5,990,000 $500 12,000 50,000 0 dispersed environment. I _ =& ﬂ?wfr ﬂ L.‘ Lit'l“."lla-g;. / ' L = AN ) - _
| | ) Y o / /r 0 LNt y aal area as an initial investment? Why or why not?
556430009 s o e e 52 ' T e < OPTION 3 MXED-USE + PARK OPTIDN 4,30 EXPANSION - FULL-SERVICE HOTEL =,
to existing amenities to o AN Sl : | ’
i RETAIL TO SUPPORT RESIDENTIAL LEADS IN THE INVESTMENT IN PLACEMAKING ~ POTENTIAL FULL SERVICE HOTEL AN
maximize impact. CONVENTION CENTER + ARENA 21ST CENTURY 1S KEY CONVENTION CENTER EXPANSION
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WHY DO WE NEED T0 INVEST IN THE PUBLIC REALM? CREATE CATALYTIC, FLEXIBLE, & ATTRACTIVE SPAGES FOR PEOPLE
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bRl Eh ] | Ca fidn” : 1 ‘ What public space improvements would you like to see
=l NS o - o -  coMMoNs — | | : happen in this District? (Check all that apply)
__ - [ilLua fs. m:ﬂlll --. | ;i -:! i]L!.ZU QO i cNeWaWoWa ﬂ-.-_—,:.—_—,:—_—.:-;::srl-f—':g’—.[B—E_EIERQE‘lENADE Im e = s ; 1‘-._:5' I e =
' o | , T (R ' Sl _TT'P ¢ "2 =F Usaaril @ A Activated public space C New signature park
T 7 o 2 e —— L TRcRE N ' around the BOK Center D Linear park streets

o | COX BUSINESS

CENTER B Improved Civic Center Plaza E Other (Please Explain)

2 ‘ What activities/spaces would draw people to this area?
(Check all that apply)

Farmer’s Market E Social Spaces
Pop-up Retail F Activity Area/Playground
Public Art/Lighting Displays G Other (Please Explain)
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